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s Projectis strategically located between the coastal towns of Fuengirola and Mijas.
Vlizamar Shopping

Fuengirola boasts a privileged environment due to its beauty and mild climate throu-
Center

ghout the year. [ts sea stretches along the coast with 8 kilometers of beaches that have
- anta Amialia been awarded the Blue Flag distinction, a recognition of the quality of its waters and
Riyer park Beach . . . B .
its soft golden sand. The city also offers experiences to get lost in its streets, a vibrant

social life, numerous sunsets, and a wide variety of nightlife.

Mijas, with its picturesque cobbled streets and rich cultural heritage, complements the
SO e A<t urban richness of Fuengirola and its diverse gastronomic offerings, which captivate
SOl Castie

both locals and visitors.

| min D min D min 20 min 25 min 25 min
to the A-7 to the beach to the commuter to the airport to Marbella to Mdlaga
highway. train
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COSTA DEL SOL

An OPEN
PLACE to
the WORLD

Project is strategically located less than half an hour from both Marbe-
lla and Malaga, two cities that share a cosmopolitan atmosphere whe-
re you can enjoy the sun, the beach, and the gastronomy, offering resi-

dents of the area a perfect blend of relaxed lifestyle and sophistication.

But these two cities are much more. Malaga, a dynamic city steeped in
history and culture, captivates its visitors with gems like the Alcazaba,

the imposing Cathedral, the Picasso Museum, or the Centre Pompidou.

Meanwhile, Marbella, with its luxurious enclave in Puerto Banus, adds a

touch of elegance and style to the unique experience that Lakiin offers.

Beyond its historical and cultural splendor, Malaga is establishing itself as an emerging technological hub in Spain and

Europe, driving the city's constant evolution.

Its average of 320 sunny days a year and more than 70 golf courses make the city a chosen spot for a large number of

athletes and golf enthusiasts.

Thanks to its location, it is a global connection point where Malaga-Costa del Sol Airport plays a crucial role, with
more than 130 direct flights to various world destinations, making Malaga a unique city connected with cities around

the world.
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Project rises with impeccable architecture in a serene and captivating setting.
[ts sophisticated charm is revealed in its distinctive terraces, which become

wings extended toward the horizon, combined with elegant windows that ba-

I I I | l I | : R 68 0 r t the each room in the warm light of the Mediterranean sun.
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ARQUITECTURE

Bakpak Architects is a studio specialized in exploring new models and
expressions of architecture, Solving formal and circumstantial restriction

with elegance.

This approach requires them to consider the emotional, cultural, and social

influence of architectural design, with the intention of transgressing and

transcending with their legacy to future generations through architecture

that connects with people.



https://bakpakarchitects.com/
https://dtr-studio.es/
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PREMIUM DESIGN

INTERIOR design

HMY Consulting & Design is a studio and manufacturer specialized in
the hospitality sector, creating functional and welcoming spaces de-
signed to adapt to the needs and lifestyle of its users. Every detail is
carefully planned and executed, promoting comfort and well-being.
The combination of functionality and style offers a perfect balance be-
tween aesthetics and practicality. Thanks to its industrial capacity and
focus on research and development of materials and solutions, HMY
guarantees durable and sustainable designs that are both attractive

and environmentally responsible.

erential interior design proposal.
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https://hmy-group.com/
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“= OUTDOOR
paradise

The spacious terraces of project offer a private oasis to
enjoy with family and friends, where the horizon beco-
mes a daily work of art. Here, you can relax in an envi-
ronment that combines natural beauty with the elegance
of cutting-edge architecture. With wide space to create
your own outdoor paradise, each terrace is an invitation
to enjoy unforgettable moments, from peaceful sunrises
to evenings under the stars.
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Project offers interior spaces designed to promote com-
fort. Each of its details reaffirms the values it identifies

with: elegance, quality, and exclusivity.
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233 Residences
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Residences up to 59 m?
Terraces up to 32 m*

Residences up to 83 m2
Terraces up to 60 m2

Residences up to 126 m2
Terraces up to 97 m2

Residences up to 145 m2
Terraces up to 100 m2

Residences up to 185 m2
Terraces up to 114 m2

Residences up to 187 m2
Terraces up to 203 m2

Residences up to 214 m2
Terraces up to 247 m2
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LAKUN’S ESSENCE

A REFLECTION
of your IDENTITY
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Here  each terrace is transformed into a personal and versatile setting,

& —
' where luxury and comfort meet to create unforgettable moments. Designed

" " “‘J Wl e ow— !
‘ NISS el “ ’! i “P’ T ——— ' m | 2 NG for outdoor living, the terraces offer ample spaces where you can relax in a

private solarium, cool off in an exclusive pool or enjoy a social area with bar-

: X becue, ideal for sharing with friends and family. In every detail, the terraces
of Lakiin allow the outdoors to be an extension of your home, adapting to

your lifestyle and creating the perfect environment for every occasion.

Referential T or design proposal.
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The LUXURY
of SPACE

The space and interior design of these residences
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are a true work of art, where every detail has been
meticulously selected to create an atmosphere of
elegance, light, and comfort. From the highest qua-
lity materials to the impeccable finishes, each space
reflects a perfect balance between functionality and
aesthetics. The harmony in the design is perceived
in every corner, offering a living experience that is

both sophisticated and welcoming.

Referential interior design proposal.
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DESIGN in
every DE'TAIL

The interior design here is ashowcase of style and spaciousness,

where every element has been precisely chosen to bring to life an

environment of maximum elegance and comfort. The large living
room spaces open up to welcome natural light, creating a cozy and
sophisticated atmosphere. The kitchen, equipped with the highest

quality materials and impeccable finishes, is both a functional space

and an aesthetic jewel, ideal for enjoying family moments. Additio-
nally, the office area allows for a perfect balance between producti-
vity and serenity, adapting to a dynamic lifestyle. Every corner has
been designed to offer a living experience that combines the luxury

and warmth of a home thoughtfully crafted in every detail.
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EXCLUSIVE AMENITIES

THE PRIVILEGE
of LIVING like IN A HOTEL
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Project offers a range of leisure and comfort opportunities where relaxation intertwines with pleasure. These

carefully designed amenities provide a hotel resort experience from the comfort of home.
Entering the experience means immersing yourself in the serenity of a spa, enjoying refreshing moments

in its three pools, finding inspiration in its coworking and meeting area, training and unwinding in the fitness

zone, and enjoying with family and friends in the event space.
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The projectsexperience is fully enjoyed in its outdoor
pools, an oasis of calm under the warm Mediterranean
sun. Meanwhile, in the solarium, the golden glow of the
sun touches every corner, elevating the experience to
the next level. In the skypool area, the atmosphere is fi-

lled with magic among friends, a space that invites you

to create unforgettable memories with your loved ones.
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CARE SPACE

Senses

The 'Care' area of project is the perfect enclave to discover well-being, with
a meticulously equipped spa to achieve the highest level of relaxation and
personal care. Lakiin offers a comprehensive experience that balances body,

mind, and spirit.
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CO-WOREE NG'S PACFE

Inspiration

Project offers a co-working space, video conferencing, and meeting

T T

areas with all the amenities and services needed to carry out your

professional activities.
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Equipped with high-speed internet access, conference rooms, and

;

meeting areas, the co-working zone becomes a space where, in addi-

tion to working, you can network and create professional synergies

in a modern and dynamic environment.

=

Referential interior design proposal.
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Wellness

Project offers a space dedicated to promoting an active and

healthy lifestyle.
b
’: !".'1_- o With a modern and fully equipped gym area featuring the
o = latest trends in fitness equipment, it becomes a personal
2 N a2 training center for its residents. It allows you to keep your

body in shape while enjoying the privilege of top-notch
facilities, making every day an opportunity to take care of

yourself and stay fit.
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Referential interior designproposal.
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SOCIAL

evenlts

An exclusive space designed to adapt to your needs. Versatile and
elegant, it is designed to host a wide variety of activities, from private
meetings, social events, children's birthdays, and a cinema room to
collaborative work sessions. Designed in harmony with the environ-
ment, this multifunctional room offers an ideal place for residents to
enjoy their time in a setting that balances functionality and comfort.
A space that elevates your lifestyle, adapting to every personal and

social occasion with complete flexibility.




COMMITMENT

LLIVING LOOKING
to the FUTURL

We are firmly committed to environmental preservation and have a future-orien-
ted vision. We implement advanced systems to reduce our carbon footprint and

promote a sustainable environment.

We aspire to create a home that not only meets current needs but also contributes
to the long-term well-being of people and the care of the planet. With an innova-
tive approach and eco-friendly technologies, we are building not just homes, but

a more sustainable future for everyone.

G
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ENERGY EFFICIENCY

ENERGY
RATING A

We work according to the highest standards in areas such as environmental

protection and smart energy consumption. Lakiin has an 'A' energy rating.

Innovative lightweight Carpentry with Low consumption High energy Photovoltaic
Jfacade system with high thermal break and and high efficiency efficiency heat pump solar panels.
resistance and excellent Climalit glass. equipment and Jfor DHW (domestic

thermal performance. appliances. hot water).

¢87,530/0 ¢87,760/0

LAKUN reduces energy LAKUN reduces CO2
consumption. emissions.

A ‘ Carbon Dioxide Emissions below A ‘ Energy Consumption below
10 Kg of CO2/m2/year 44.6 kWh/m2/year

42/43



TIPOLOGIES

A RESIDENTIAL

community style for every

LIFESTYLE




TYPOLOGIES
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Total built area
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64,79 m?
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MULTIFLEX SPACE

TERRACE

The information contained in these plans may be subject to changes prior to the completion of the project. In case of discrepancy between the commercial information and that resulting from the latest approved project, the latter will always prevail.
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TYPOLOGIES
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The information contained in these plans may be subject to changes prior to the completion of the project. In case of discrepancy between the commercial information and that resulting from the latest approved project, the latter will always prevail. 48 / 49
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The information contained in these plans may be subject to changes prior to the completion of the project. In case of discrepancy between the commercial information and that resulting from the latest approved project, the latter will always prevail. 50 / 51
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The information contained in these plans may be subject to changes prior to the completion of the project. In case of discrepancy between the commercial information and that resulting from the latest approved project, the latter will always prevail. 52 / 53
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The information contained in these plans may be subject to changes prior to the completion of the project. In case of discrepancy between the commercial information and that resulting from the latest approved project, the latter will always prevail.
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The information contained in these plans may be subject to changes prior to the completion of the project. In case of discrepancy between the commercial information and that resulting from the latest approved project, the latter will always prevail. 5 6 / 57
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The information contained in these plans may be subject to changes prior to the completion of the project. In case of discrepancy between the commercial information and that resulting from the latest approved project, the latter will always prevail. 58 / 59
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The information contained in these plans may be subject to changes prior to the completion of the project. In case of discrepancy between the commercial information and that resulting from the latest approved project, the latter will always prevail. 62 / 63
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